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WHY DIGITAL 
ENGAGEMENT?



SETTING THE 
CONTEXT



Banking then



The ATM changed all that



And the internet has completely 
transformed banking



Public Outreach then



Public Outreach now



Digital media levels the 
playing field



And adds more competition



Everyone and their dog…

“ I  had my own blog for a while, but I  
decided to go back to just pointless, 

incessant barking.”  



DIGITAL MEDIA seems to be everywhere
but can it lead to real engagement?



REAL WORLD 
APPLICATION



BRT in Central Connecticut



A contentious 
process that 
has taken 
nearly 20 
years from 
concept to 
construction

1997 to 2013: rebranded from the 
New Britain-Hartford Busway
Project to



Extensive brand messaging



A tough beginning



exponentially…Set minds with loud voices



Different story on digital media



Analytics show true audience



Evidence: audience is changing

� New generation of drivers using more public transit

� Between 2001-9,  Americans between 16-34 years 

of age reduced average driving miles by 23%

� Connecticut commuters driving less, utilizing public 

transportation more, especially in urban areas

Proportion of workers 
traveling to work by car has 

fallen across the country 
(2000 to 2007-2011)

source: ConnPIRG Education Fund



We couldn’t change minds but 
we could change the story



Taking the message to them



Focus on technology & education



Continued focus on social media



Community taking ownership



Community taking ownership



Local officials taking notice







Next steps…
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